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Find out how to reap the benefits of motivating and engaging the new, direct customer voice

The Customer's New Voice shows businesses how to motivate and transform directly volunteered consumer
knowledge into profitable insights, enabling a new echelon of marketing relevancy, customer experience,
and personalization. With a deep look at the inner workings of how a modern generation of business
innovators are tapping into the fresh opportunities with the customer's new voice, this book describes how
businesses are transforming "inference-based" predictions of purchase intent with direct consumer
knowledge of their actual intentions and buying context. The result: An untouchable/unprecedented level of
offer relevancy, experience, and personalized service levels.

Those offers range from the most basic app model of "Give me your physical location, we'll find the best
Thai restaurant near you, and give you an instant coupon" to a more complex model such as an Electric
utility value proposition: "We'll give you discounts to charge your Prius during certain times to help us
optimize our grid efficiency while allowing Toyota to monitor and optimize your battery to enable Toyota's
R&D and customer experience enhancement." Forty case studies detail proven approaches for directly
engaging the new consumer, showing companies how to take advantage of rapidly evolving personal
technology—smart phones, homes, vehicles, wearable technology, and Internet of Things—and the new
sharing culture to collect the higher value "intentionally/ discretionarily" shared information. Readers gain
access to a robust tool set including templates, checklists, tables, flow diagrams, process maps, and technical
data schematics to streamline these new capabilities and accelerate implementation of these transformational
techniques.

Ninety percent of the data that businesses use to determine what they sell or how to personalize a customer
experience results from consumers unintentionally volunteering "indirect" data; however, this type of data
has less than 10 percent accuracy. This low effectiveness also necessitates up to 70 percent of a business's
cost infrastructure. Direct consumer knowledge is now available and boasts up to 20-50 percent accuracy, yet
businesses remain anchored in the old "indirect" competencies. This book helps companies integrate
compelling sharing motivators and controls for consumers to feel motivated and safe about directly sharing
their product and experience desires, providing the ultimate market advantage.

Learn how to catch up to the new digitalized consumer●

Leverage direct consumer information from current megatrends●

Navigate privacy's current and future metamorphosis●

Unlock the untapped value of Big Data's true enabler—Little Data●

Parsing "incidentally" volunteered data has been stagnant for decades due to the capabilities and expectations
of a new generation of enabled consumers

The timeless reality is that any level of investment in computing power, data, and analytics will never
approach their full ROI potential without interfusing the direct, intentional insights from the consumer. If
today's forward-thinking companies want to profitably engage the new consumers, they must learn the



secrets of motivating and safeguarding this new potential of customer transparency. The risks of not
engaging these new consumer voices? Irrelevancy and Silence. The Customer's New Voice shows businesses
how to fulfill the promise and caveat of the new consumer: "If you make my life easier, reward me, and
respect my shared information: I will tell you my secrets."
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From reader reviews:

Alan Johnson:

What do you in relation to book? It is not important to you? Or just adding material when you want
something to explain what the one you have problem? How about your spare time? Or are you busy man? If
you don't have spare time to complete others business, it is give you a sense of feeling bored faster. And you
have spare time? What did you do? Every person has many questions above. They must answer that question
simply because just their can do this. It said that about reserve. Book is familiar in each person. Yes, it is
appropriate. Because start from on kindergarten until university need this particular Customer's New Voice:
Extreme Relevancy and Experience through Volunteered Customer Information to read.

Destiny Hunt:

Reading a e-book can be one of a lot of exercise that everyone in the world enjoys. Do you like reading book
consequently. There are a lot of reasons why people love it. First reading a reserve will give you a lot of new
facts. When you read a publication you will get new information simply because book is one of numerous
ways to share the information or even their idea. Second, reading a book will make you more imaginative.
When you reading through a book especially fiction book the author will bring that you imagine the story
how the people do it anything. Third, it is possible to share your knowledge to other people. When you read
this Customer's New Voice: Extreme Relevancy and Experience through Volunteered Customer Information,
you are able to tells your family, friends and soon about yours publication. Your knowledge can inspire
different ones, make them reading a book.

Richard Mills:

Beside that Customer's New Voice: Extreme Relevancy and Experience through Volunteered Customer
Information in your phone, it might give you a way to get nearer to the new knowledge or information. The
information and the knowledge you might got here is fresh from the oven so don't become worry if you feel
like an outdated people live in narrow village. It is good thing to have Customer's New Voice: Extreme
Relevancy and Experience through Volunteered Customer Information because this book offers to you
personally readable information. Do you at times have book but you don't get what it's interesting features of.
Oh come on, that will not end up to happen if you have this with your hand. The Enjoyable blend here cannot
be questionable, like treasuring beautiful island. Use you still want to miss the idea? Find this book and also
read it from now!

Kirby Paradiso:

What is your hobby? Have you heard that will question when you got learners? We believe that that issue
was given by teacher for their students. Many kinds of hobby, Everyone has different hobby. Therefore you
know that little person including reading or as looking at become their hobby. You should know that reading
is very important along with book as to be the thing. Book is important thing to provide you knowledge,



except your current teacher or lecturer. You get good news or update regarding something by book.
Numerous books that can you choose to adopt be your object. One of them is Customer's New Voice:
Extreme Relevancy and Experience through Volunteered Customer Information.
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